
THREE BIC OPENINCS SCHEDULED FOR 1978

1977. Steel beams rising tw,o stories on either side of the mall tenant
Roebuck and Co. and Marshall Field & Company department stores.

Homart has zeroed in on the month of August
for its scheduled 1978 openings of two wholly-
owned shopping centers located in lllinois and
Texas. These facilities, together with the March
opening of a joint venture in Mississippi, will
add 3 million sq. ft. to the company's holdings.

LOUIS ,OLIET MALL, under construction in
.loliet, lL, has become an imposing sight at the
intersection of l-55 and U.S. 30. The one-level
mall tenant building has taken shape and is

roofed, with work proceeding on floor slabs
and interior masonry.

Of the four department store anchors, Sears

and Marshall Field & Company plan to open
with the center. Both buildings have structural
steel in place and have reached the masonry
stage.

l. C. Penney plans to begin construction in
October 1977 and open on or before March
1979. Bergner-Weise will begin construction no
later than March 1978, with opening planned
sometim'e in August 1979.

The leasing program for the mall is exceeding
earlier expectations. Some 130 tenants will be
housed in the 305,000 sq. ft. of gross leasable
area. The beautiful mall with its old world charm
is attracting an exciting merchandise mix, sure
to produce strong center sales.

BAYBROOK MALL in Houston, TX, is begin-
ning to rise in one of the most exciting growth
areas in the country. Located at the intersection
of l-45 and Bay Area Boulevard, the center lies
halfway between Houston and Calveston and
only two miles from the NASA space center.

Crading and site work are under way. Utility
work is in progress and the building contractors
have begun steel construction.

Sears, Ward's and Joske's plan to open with
the center. Ward's and Sears have begun their
steelwork. A fourth department store will open
at a later date.

More than 100 stores will occupy 253,000 sq.
ft. of tenant space. The initial efforts of the
leasing department have been enthusiastical ly
received and most of the best-known names in
retai I i ng wi I I bre represented at Baybrook Mal l.

METROCENTER in Jackson, MS, is being
developed jointly by Homart and lim Wilson &
Associates of Montgomery, AL. Located near
the intersection of Highway B0 and l-220, the
center will accommodate 135 tenants and be
anchored by four department stores: Sears,
Cayfer's, McRae's and D. H. Holmes.
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LOUIS IOLIET MALL - IULY
building mark the f uture Sears,

BAYBROOK MALL
the gigantic etfort

- IULY 1977. This helicopter view of the grading op
involved in preparing the slte for a regional center

This helicopter view of the grading operation impressively illustrates
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How Homart Positions Malls

Management Changes Announced at Homart

Kveton Ma)' Harold Eisenberg

all matters relating to the functions and opera- Homart in 1972
tion of the company, in addition to continuing Harold Eisenberg, formerly director of real
his responsibilities as head of personnel. He estate, was named director of leasing, which
joined Sears in 195-1 and cane to Holnart in puts him in charge of Homart's entire leasing

leasing, was promoted to vice president of tor of design and construction. He will coor-
real estate and leasing. He willdirect Homart's dinate these f unctions for all company units.
activities in these areas for all existing centers Steinman came to Homart in 1973.
and those under construction. May joined

Frank J

President William A. Toombs recently an-
nounced major changes in Homart's corporate
personnel lineup. lncluded were the creation
of an administrative vice presidency, a re-or-
ganization of the real estate and teasing de-
partments, and the appointment of a depart-
ment head.

Charles J. Kveton, formerly vice president of
personnel, was appointed vice president of ad-
ministration. Kveton will assist Mr. Toombs in

1974.
Frank J. May, formerly vice president of

William R

program. He ioined Homart in 1971 .

William R. Steinman was promoted to direc-

Marketing Plans Dictate Strategy
A shopping center can prosper only by attract-
ing suff icient numbers of customers and by
satisfying those customers' needs.

But where should a developer locate a mall?
What type tenants and price lines should be
included in that space? Which advertising and
special event slant will attract the specific
customers who live within the market?

Trade area and consumer research are the
only ways to answer those questions objective-
ly. Many developers have been notably unso-
phisticated in their use of research to determine
where and when to build the composition of
their tenant mix and type and volume of adver-
tising. But during the last several years a new
level of professional marketing has emerged
rvithin the shopping center industry . . . the
marketing of a product based on research.

Homart Development Co. has become a

recognized leader in the move toward both
predevelopment and existi ng property studies.
Trade area analysis including drive time studies,
competition, traffic patterns and transporta-

tion systems, census data and other demograph-
ic trends are completed before a site is chosen
by Homart. The company's real estate and
leasing department includes a research staff
which provides feasibility studies for manage-
ment.

Because markets grow and change with time,
it is essential that once a mall is open, center
management rely on updated data rather than
that gathered during the preievelopment
pha se.

Six months prior to grand opening, Homart's
on-site marketing director supervises a profes-
sionally conducted research program designed
to def ine the center's market geographically,
demograph ical ly and psychographical ly. Where
are theyl Who are they? And, what will satisfy
their needs and desires?

Focui group interviews, random telephone
surveys, direct mail questionnaires and personal
interviews are some of the techniques used to
determine the information necessary to produce
and implement the heart of Homart's strategy:

The Marketing Plan.
This written synopsis consists of a careful

definition of the facts: The situation, the prob-
lems and opportunities, and what tactics can
be implemented to achieve a very specif ic set
of goals.

The Marketing Plan often represents a five-
year strategy for the center. Research is done
on at least an annual basis so that the plan can
be updated.

The key to Homart',s corporate marketing
approach is that every center should be tailored
to its market. A property is productive only
when the community can support it, when the
correct merchandise is available and the center
is properly promoted.

Homart plans to contin ue to bu ild productive
properties bry asking the prospective customer
what hls pief€iendes aie and howhis needs can
best be met. Market research has become an
increasingly evident development function
throughout the shopping center industry. And
Homart is ahead of the trend.

**ry
Harold EisenbergCharles l Stelnman

Peripheral l*and Available for Sale or Lease
Homart's most recent shopping center develop-
ment activity has created some unusuai and
exceptional ly good opportunities for residential
and commercial developers.

Opportunities exist for off ice buildings, rest-
aurants, entertainment and f inancial facilities,
condominiums and apartments. For sale or lease

are parcels of land in the following locations:

Maplewood Mall, Maplewood, MN: several
parcels of commercial sites totaling 3'1 .09
ac res;
lndependence Center, lndependence, MO: for

sale,47 .1O acres for apartment or condominium
and general commerciai development;
Northbrook Court, Northbrook, tL: for sale or
lease, .55 acre for restaurant use;
Florence Mall, Florence, KY: for sale, 7.5 acres
for commercial development;
Louis foliet Mall, Joliet, lL: for sale, 137.9 acres
for commercial and residential development.

in addition, there is commercial property
avaitable at these sites:

Town East Mall, Dallas, TX: 12.4 acres;
Colonie Center, Albany, NY: 8.4 acres;

Inland Center, San Bernardino, CA: 1.^4 acres;
Valley View Center, Dallas, TX: lz acre;
Eden Prairie Center, Minneapolis, MN: 12.4
ac res;
Brea Mall, Brea, CA: 3.5 acres;
Burnsville Center, Minneapolis, MN: 4 acres;
Baybrook Mall, Houston, TX: 7.8 acres.

For information on these sites and others
Homart is offering, please contact: Robert E,

Bale, Homart Development Co., Sears Tower,
44th Floor, Chicago, lL 60684 phone (312) 875-
8227.



Burnsville Center's Aug. 3 Openlng Draws Hecord Crowds

Homart's President Toombs (at microphone on balcony, right center in photo) welcomes thousands
ol shoppers who lined the railings and lilled the grand court of Burnsville Center on its official
opening day.

Burnsville Center, Burnsville, MN, opened its
doors to record-breaking crowds on August 3.

Firstday shoppers craned their necks as the
ritual gold ribbons were cut by President William
A. Toombs of Homart, Mayor Jerry Ochsner of
Burnsvi lle, department store representatives and
comedian Pat Paulsen.

Sears, Dayton's and Powers are open, and
Penney's will open in spring 1978.

Homart obviously has another winner in
Burnsville Center, the largest regional center in
southern Minnesota.
. The opening of Burnsville Center completed
Homart's triumvirate of centers ringing the
Minneapolis-St. Paul trade area. The developer
previously opened Maplewood Mall, Maple-
wood, MN, in 1974, and Eden Prairie Center,
Eden Prairie, MN, in 1976.

Sept.28 New Date for Brea Mall Opening
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BREA MALL - The hard hats are gone but the skylit interiu with striking glass-sided elevator. at
center, stands ready kt host ollicial opening day crow,ds

Due to construction delays, the off icial opening
of Brea Mall, Brea, CA, was changed from Au-
gust 17 to September 28.

But it will be an event well worth waiting for.
Towering palms, colorf ul plantings, a near-
Olympic size ice rink, four huge sculptures by
renowned artists, a kaleidoscope of store
fronts-Brea Mall offers these amenities plus
Sears and May Co. as anchors. The Broadway
and a fourth department store will open later.

Robert Vaughn, film and television actor,
will serve as special guest and master of cere-
monies. Mr, Vaughn starred recently in the
widely-acclaimed ABC mini-series, "Washing-
ton: Behind Closed Doors,"

The ribbon-cutting will be performed by Mr.
Toombs, Mayor Rex Caede of Brea, representa-
tives of the department stores, and Mr.
Vaughn -assisted by Miss Brea (Laura
Sh i pkev)

lhis eagerly-awaited opening will bring to
three the number of centers Homart is operating
in California. Previously opened are lnland
Center, San Bernardino (1966), and Westminster
Mall, Westminster (1974).

*wr a
tu##;ffi



1I !'""#T3everoPment 
co'

fI ffi:JJ::l,rinoi,60684

First Class Mail
U.S. Postage
Paid
Chicago, lL
Permit No. 711

Hcn'rart eenters in Speratian
Homart Development Co., a wholly-owned
subsidiary of Sears, Roebuck and Co., was
organized in-1959todevelop, own and operate
regional shopping centers in which Sears is one
of the major department stores.

ln the past 18 years, Homart has developed
and now operates 14 wholly-owned regional
shopping centers nationwide:

Seminary South, Fort Worth, TX
lnland Center, San Bernardino, CA
Colonie Center, Albany, NY
MidlanC Mall, Warwick; Rl
Town East Mall, Mesquite, TX

Valley View Center, Dallas, TX
Maplewood Mall, Maplewood, MN
Westminsler Mall, Westminster, CA
lndependence Center, lndependence, MO
Eden Prairie Center, Eden Prairie, MN
Northbrook Court, Northbrook, lL
Florence Mall, Florence, KY
Burnsville Center, Burnsville, MN
Brea Mall, Brea, CA

The company has participated in the develop-
ment of, and continues as partner in, these
joint ventures:

Woodfield Mall, Schaumburg, lL
Eastridge Mall, San Jose, CA
Castleton Square, lndianapolis, lN
Altamonte Mall, Altamonte Springs, FL

Lakeside, Sterling Heights, Ml
Woodland Hills Mall, Tulsa, OK
Twelve Oaks Mall, Novi, Ml

N*w *eveE*pn:*nts
The following regional shopping centers either
are under construction or are in the final plan-
ning stages:

Louis loliet Mall, joliet, lL
opening August 1978

Baybrook Mall, Houston, TX

opening August 1978
Metrocenter, Jackson, MS

joint venture opening March 1978
Acadiana Mall, Lafayette, LA

joint venture opening spring1979
Fiesta Mall, ,\tesa, AZ

opening August 1979

Eastgate Mall, Cincinnati, OH
joint venture opening 1979

Spring Hill Mall, Carpentersville, lL
opening 1980

Creenbrier Mall, Chesapeake, VA
joint venture opening -1980

New Park Mall, Newark, CA
joint venture opening 1980

Houston (NW), Houston, TX

opening 1981

Foxboro Mall, Foxboro, MA
joint venture opening 1981

Colorado Springs, CO
joint venture opening 1981

Homart Deve/opnrent Report is published quar-
terly to report on construction progress and
real estate development news to merchants and
proiect participants. For general information,
write to:

Robert A. Moor
Vice President, Marketing & Public Relations
Homart Development Co.
Sears Tow'er, 44th Floor
Chicago, lL, 6068.1

For Ieasing informatiorrci-I atl Homart centers,
write to:

Harold Eisenberg
Director of Leasing
Homart Development Co.
Sears Tower, 44th Floor
Chicago, lL 60684
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